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INSTRUCTIONS TO CANDIDATES

This paper consists of EIGHT questions in TWO sections: A and B.
Answer FIVE questions as shown below in the answer booklet provided:
any TWO questions from section A
any TWO questions from section B
any other ONE question from either section A or B.
All guestions carry equal marks.
Maximum marks for each part of a question are as indicated.
Candidates should answer the questions in English.

This paper consists of 3 printed pages.

Candidates should check the question paper to ascertain that all the
pages are printed as indicated and that no questions are missing.
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SECTION A: SOCIAL TRANSFORMATION

Answer at least TWO questions in this section.

(@) Explam the%ag\x_‘t}c ‘Eﬂf the tem‘l sc:iclal trans rmatmn C%«i NS /%)markfz_%

(it)  Highlicht fo &eur Qm’nary‘ﬂ(s um 0}{5 O%A [ﬁr mc{iem conflict Lﬁ?ry (8 marks)

’fC’T' 'Qmu:\*h &n P
Analyze five causes of cultural trans. migigrcl_ n{n{:a society. -2 Femi! 5(10 r%l?;i:is)m&\’l

uam "/(z:ék?g 2
Describe four challenges encountered in t%e tragton%on of cultura el1e?sfand

practices among communities in Kenya. 7 Serss) E9“:'?(89mark:>)
e Ou. 1’1\/\!&1 \ eradis L’lfl"qﬂiﬁi(hw 2

ld’(_" e le
Explain each of the following stages of social transfomauoﬂy Y
\
(i) exploratory; -7 BAvenin L5‘ QUemahne Qpproech
(ii) organizafion; - Come ©n bea, ol A *frm of Comnm
(ili)  group decision making; - ey

(iv) action; 7 /Lf‘\?\-e,mn?'v{
(v)  evaluation; =7
(vi)  subsequent. 2 (12 marks)

Education is a key agent of social transformation in the modem society. Analyze five
positive effects of education in secial transformation. {10 marks)

Outline the five steps involyed in the community action model.

(10 marks)
Describe fiv @bmve im\PaCti‘m f technological change on social tranjs’fo mon
e Coiduve — 60 raarks)
‘E"’: \4;

2 {mdp- e - TT@#sgj (k- Peden

- (qalh N- . G (SDan e . g
Explain each o?ithe otﬂlowmg factors thabaffect the rate of adoption of an innovation:

(1) relative advantage ; —~/ ex%??h‘;" C@mmt'ﬁﬂ rﬁ* feonev (2 marks)
(i)  compatibility; > %\F & e J’vgeﬁm Cém«;,Jkn&g marks)

(i)  complexity; 2 ]) rf’ﬁfu{ marks)
(v) tmalability; 9 &6‘1 A;’ e (2 marks)

(V) observability. (2 marks)
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SECTION B: SOCIAL MARKETING

Answer at least TWO questions from this section.
Highlight five benefits of social marketing. (10 marks)

Describe each of the following methods and techniques used in social marketing
research:

@) quantitative methods;

(i1) SULVEYS;

(i)  observations;

(iv)  in-depth interviews;

(v)  focus groups. (10 marks)

Highlight five advantages of using postere. to g}gvemse for behaviour change among the

>0 = \u
youths in a community. ec‘:h At pEL qu@hw i 5(10 marks) =

(10 marks) ¢

Ana]yze five fMOIS t.h%nﬂuence soc marketm
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S “Pﬁ’h‘}’\oﬁ Hﬂc @fﬂ] '?C‘:]»f—;on e Lo O“\”\O{\j =
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Anal z%t&% elemexg; OPSOCI%al‘ketlng (8 marks)
MWeefJ
et 1
QOutline the four stag&l {ﬁhfﬁe life cycle of a product as applied in marketing.
(8 marks)
Describe six benefits that accrue from using social media in social marketing.
(12 marks)
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